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DISCLOSURE :  

The Twitter Handbook is a living handbook that will continually change 
and continue to evolve with your participation and community 

interaction.  

Participate in the LIVING Handbook  where YOU can give us your 
feedback in the online edition found at:  

TwitterHandbook.com  

NO RULES  

Our goal is not to create rules to follow on Twitter. We simply want to 
give you the best tips, resources and str ategies to guide your success on 

Twitter at an accelerated pace.  

Our mission is to help you avoid trial and error as early adopters were 
forced to endure, and help you participate in one of the greatest 
communication revolution s of our time.  

This handboo k was designed to help show everyone from the small 
business owner to the CEO of a large corporation ; from work at home 
moms to politicians in Washington, DC how they  can participate in the 

fastest growing social network and micro -blogging revolution takin g place 
right now.  

Join us!  

 

 

To get the full published book edition, òTwitter Revolutionó available 
October 2008, and place your prerelease order on Amazon, visit:  

 

TwitterRevolution.com   

http://twitterhandbook.com/
http://twitterrevolution.com/
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Foreword  

By Robert Scoble AKA: @Scobleizer  
Author of Naked Conversations How Blogs Are Changing the Way Businesses 

Talk With Customers  

Last night I watched Twitter during the Republican National Convention.  

Many people don't understand what I j ust said.  

First, most people have never seen Twitter. This book introduces Twitter 
to you in all of its glory and all of its noisy nonsense too.  

But what do I mean by "watching Twitter?"  

Well, you can use a tool like Twitter Vision http://www.twittervision .com  
to watch people around the world Tweet. Er, post things into Twitter.  

Or, as I was doing last night, I was using one of the real -time search 
engines that let me watch what people are writing about in real time.  

The two most popular are FriendFeed's se arch engine and Twitter's 
search engine. These are remarkable because they let you search - in live 

time.  

Why is this important?  

Well, remember the Chinese earthquake in 2008? I was on Twitter that 
night using Twhirl to watch what my friends were talking a bout. Within a 

few minutes several people said "just felt an earthquake." Then I started 
using the search engines to see what other Twitter users had said. In 
just the first two minutes - before the USGS Website had even confirmed 

the earthquake and 45 min utes before CNN talked about it - I saw 
several people in several different cities who had talked about the 
earthquake. I knew then that it was a major seismic event and, sure 

enough, over the next three hours the news came flooding in. Some 
people posted URLs to the first news reports in the New York Times or 

CNN. Others posted video or photos their friends had shot. And other 
people came online to give their personal experiences.  
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This is now like talk radio where we can hear experiences of everyday 
people . With one difference. This is a World Wide Talk Show. And thanks 

to URLs and the rest of the Web it isn't just words, either.  

It's amazing to look back at what was launched with a blogging tool that 
limited you to 140 characters. I remember the first reac tions that many 

of my readers had when I first tried to tell them about Twitter.  

"It's lame" is one reaction that sticks in my head. After all, if you don't 
have any friends on Twitter and you see people talking about what they 
had for lunch you can easil y draw that conclusion on first look.  

But the experiences I've had, along with many other people, on Twitter, 
show that it's far from the simplistic "it's lame" first impression. There's 
companies, like Zappos or Dell on Twitter. I'll never forget doing my  taxes 

in HR Block and getting a Tweet from an HR Block employee who was 
working thousands of miles away. There's fire departments, like Los 
Angeles, who are using Twitter to report what their department is 

responding to. There are political candidates, or  their staffs anyway, who 
are using it to push info out but I've met two Congressmen who actually 

are using Twitter themselves.  

In this book you'll hear all about that, and much more. Enjoy your foray 
into this new world of communications and I'll see you @scobleizer on 
Twitter.  

Follow Robert Scoble on Twitter @Scobleizer and get one of the most 
popular blogs online at: http://Scobleizer.com  
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WARNING:  

What youõre about to open is NOT your typical book. 

It is NOT for everyone.  
It may cause serious disturb ance to your psyche.  

If you did not like e.e. cummings, the poet who rebelled against the rules 
by refusing to use capitalization or traditional English rules, you will 
NOT like this book either.  Itõs full of tweets from people who use creative 

spelling in  order to get their point across in 140 characters or less.  

If you judge a book based on its proper use of the English language, you 
will NOT like this book.  

 

This book is as revolutionary as the social media  revolution taking place 
this very moment in th e way people communicate.  

Twitter is all about SPEED and PARTICIPATING in the CONVERSATION. 
Its members consist of the brightest minds, trendsetters, early adopters 

and innovators in tech, Web 3.0, and business professionals. These 
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people know how to see the future use of a tool and become first in their 
field to use it.  

The biggest challenge of any Tweeter is fitting their message in 140 
characters or less. Sometimes, that requires altering the English 
language in order to complete the tweet.  

Sometimes,  it requires being an original thinker as to how you can still 
say the same thing, just slightly different by taking OUT some filler 
words that you discover are rather unnecessary.  

As with any type of tool thatõs on the bleeding edge and very new to the 
world, the level of acceptance for the tool in the mind of each individual 

user will be determined by asking yourself one question ñwhat types of 
opportunities or dangers do you  see in using it?  
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Preface  

Even though Twitter has its up and down times, we te nd to stay with it 
like a bad boyfriend. Why is that? Twitter  has both a tribal and seductive  
quality about it that makes it more addicting than cocaine.  

An Ode to Twitter:  
How do I love thee?  

Let me count the ways...  

By @CoachDeb 

If  Elizabeth Barrett Browning  (1806ð1861) were alive to experience the 
Twit experience, I think sheõd write something like thisé  

Twitter, how do I love thee? Let me count the waysé 

1 1,000, 2 1,000é I love thee to the depth and breadth and height  my 
tweet can reach.  

When fee ling out of sight, I use Jott to speak my love for thee.  

I love thee to the level of everyday's  most quiet need. By sun and 
candlelight, but best of all, by my battery plugged -in iPhone so Iõm never 

out of touch.  

I love thee when Iõm lonely; I love thee when Iõm busy; I love thee when 
Iõm waiting in line. How you help me pass the time. 

Twitter, how do I love thee? Let me count the ways. I love thee when Iõm 
eating; I love thee when Iõm sleeping; but I especially love thee when Iõm 

tweeting.  

I love thee free ly, as I bring Jott, Summize and Twemes together for ideal 
grace.  

I love thee purely, as I get all my thoughts @ exactly 140 characters.  

I love thee with a passion put to use as my follower count increases.  

I love thee with a love I seem to lose when feeli ng out of touch with the 
rest of the world while shut up in my office.  

And if the whale doth choose,  I shall but love thee better after death.  

(Or Iõll just use Twiddict.com  until youõre back up again for instant, 
quick tweeting.)

http://www.twiddict.com/
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Introduction  

By Deborah Micek & John -Paul Micek  

This INTRO was taken (with permission) directly from Chapter 1 of  
Secrets of Online Persuasion by Deborah Micek & John -Paul Micek,  AKA: 
@DeborahMicek  & @JPmicek  authors of the first published book on New 
Media Marketing. You can get your own copy at: 

http://snipurl.com/SOPhardcover   

[If youõve already read that book, you can skip this intro and go directly 
to GOñer, I mean Chapter 1 of this book. J  We only added 2 things, but 

youõll notice them in the òTweet-like bubble só on the following pages.] 

The New Media Revolution  

The tidal wave of cultural tran sformation is not coming. It has 

already hit.  

òThey are the gatekeepers. They are guarding all the doors and 
they are holding all the keys, which means that sooner or later 
someone is going to have to fight them.   

I won't lie to you Neo. Every single man  or woman who has stood 
their ground, everyone who has fought an agent has died. But 
where they have failed, you will succeed.   

I've seen an agent punch through a concrete wall; men have 
emptied entire clips at them and hit nothing but air. Yet their 
stre ngth and their power is still based in a world that is built on 
rules. Because of that they will never be as strong or as fast as 
you can be.ó  

ð Morpheus to Neo in the movie The Matrix  

Most people are missing it, and that's goodéfor you. Because now, with 
the help of what weõll be sharing with you in this book, youõll see 
opportunities where your competitors and peers feel confusion and 

frustration.  

What's the mistake?  What are people missing?  It's the tidal wave of 
cultural transformation thatõs sweeping the modern marketplace ña 
Revolution thatõs happening offline, online, and everywhere in between. 

It's easy to miss.  Since this reformation of the marketplace is being 
powered by the New Media, it looks like itõs all about technology. And 
that intimidates  most people. But donõt allow yourself to be fooled. It's 

http://twitter.com/deborahmicek
http://twitter.com/JPmicek
http://snipurl.com/SOPhardcover
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not about the Internet, blogs, iPods, or any other cool new tool on its 
own.  

People, participation, and persuasion are generating the 

Revolution.  

That concept is so important to your business succe ss in the 
marketplace of the new millennium that it bears repeating. The New 

Media Revolution is about people, participation, and persuasion.   

Grasp this one concept and youõll quickly leapfrog your competitors to 
lead your niche in marketing, buzz, and br anding.  

As Seth Godin first forecasted in his 1999 book  Permission Marketing , 

t raditional advertising and marketing through interruption is dead.  
Today, despite the companies large and small who still blindly stumble 
along, following habitual patterns of the past, the new millennium 

consumer has proved Sethõs forecast to be true. 

Will you follow in those same old footsteps until the reality of failure hits 
you? Or will you ignore the lie that others are telling themselves and 

profit from this exciting new marketplace?  

The Lie We've All Been Living  

When looking at whatõs happening in the marketplace, especially New 
Media, many people, including industry experts and experienced 

consultants, are focused on the ònewó technologies of the New Media.  
Many more ar e caught up with a focus on the òmediaó of blogs, podcasts, 
social networks, and other New Media tools.   

Keep in mind, itõs not about the newness of technology and tools.  The 
cultural transformation weõre experiencing is certainly enabled by New 
Media. Y et if you're going to quickly adapt and profit in this new 
marketplace, it's critical to understand that this Revolution is a much 

deeper, cultural event.  It's about returning to what drives us as human 
beings.  

This is easy to see when we look at 8,000 ye ars of recorded history.  
Whatõs happened to marketing and communications over the last 80 
years is an anomaly ña departure from whatõs natural for human beings.  

From the birth of Christ, through the golden age of Islam at the end of 

the first millennium, the creation of the Gutenberg press in 1440, to the 
American Revolution in 1776 and beyond ñthe universal hunger has 
always been for freedom, connection, and participation.  With each 

transformational period in history, people have been drawn to what 
empowe rs them and enhances what makes human beings human.  
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The latest interruption to that drive for freedom, connection, and 
participation began in the 1920s with the emergence of the first radio 

and television stations. It was harmless enough at  first. Even he lpful to 
bring people together as families gathered together in the living room to 

watch I Love Lucy .  

But from the very start, the mindset of the Industrial Revolution was 
intertwined with mass media. Mass production and mass distribution 
permeated every area of the marketplace, and for nearly three quarters of 

a century that methodology continued to expand like a cancerous growth 
throughout mass media.  

The lie spread (that this one -way channel is THE way to connect with 
people) and became so much a part of our lives that we didn't even stop 
to see it for what it really was.  

Then, like many times before in history, the Revolution began.  

The Ripples that Became a Tsunami  

Like a series of earthquakes occurring in the middle of the ocean, deep 
on the sea flo or, it went mostly unnoticed.  

 The emergence  of popular talk radio in 1989.  

 The information superhighway of the Internet in the early 1990s.  

 Lightning -fast viral communication through online social networks 
and blogs in the early years of the new millenni um.  

 Tools and media that put the customer in control like blogs, iPods, 

and podcasts.  

As these and many other events occurred, it was much like the ocean 
waters draining away from the shoreline signaling an impending 
tsunami.  

Early in the new millennium  came the dethroning of Dan Rather, Trent 
Lott, and the New York Times ñall due to stupid comments or falsified 
news. All of them were exposed by the New Media. With those events, a 

series of tidal waves struck. The very foundations of the news industry 
and  politics were shaken to their core.  

But the difference with this New Media tsunami is that the water hasnõt 
receded. The New Media Revolution, first felt in the arenas of politics and 

news, is now sweeping through the entire culture. This Revolution is 
tr ansforming everything in its path ñincluding the customers and the 

marketplace you rely on for your success.  
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The Revolution is Not New  

In 1440, Johannes Gutenberg also ignited a revolution. He did it by 
inventing a printing press ñlater called a movable typ e press. (So named 

as a result of the technology that allowed wood or metal letters to be 
moved on the printing plates.)  

The main purpose of that technology was to mass reproduce Bibles, 
which up until that point were only printed in Latin. Since the majo rity 

of the public could only read their native language, while others could 
not read at all, the elite had to òrevealó the Scriptures to the public.  

In just over half a century, the Revolution fueled by this one technology 
reached a flashpoint. Martin Lu ther nailed his 95 Theses on the door of 
the Castle Church in Wittenberg, Germany, in 1517. These documents 
dispelled the power and efficacy of indulgences and initiated a 

reformation of the power structure within the Catholic Church. With 
indulgences, bis hops were playing God by selling forgiveness of sins.   

The Revolution may have begun with Bibles, but very quickly, books of 
all kinds began to be translated, duplicated, and spread around the 
world at a rapid rate. This put information into the hands of common 
people instead of it being reserved for the elite.  

Today, similar to Gutenbergõs printing press, New Media is wrestling 
power and control of information from the elite once again.  

New Media is turning mass media on its head.  New Media is personal 
and participatory. Itõs about conversations rather than lectures. 

Information isnõt being handed down from on high as if itõs the Holy 
Scriptures anymore.  

During the time of Gutenberg and Martin Luther you could say that the 
printers, publishers and write rs were intellectual capitalists. They were 

using technology to transform the culture and were making a profit from 
that service.  

Back then, the elites were the popes, kings, and lords who held the 
information and disseminated it to the masses as they saw  fit.  

Today, the intellectual capitalists are bloggers, talk radio hosts, 
podcasters, and nowéTweeters! Intellectual capitalists are the innovative 
business people savvy enough to recognize the transformation 

empowered by New Media, who then adapt and flow  with the changes 
rather than fighting them.  

Now, the elites range from the mass media to large corporations and the 
government. They are the monarchs of the modern day who are fighting 



The Twitter Handbook  

TwitterHandbook.com  

 

13  

tooth and nail to retain their base of power ñthe control and 
dissemin ation of information.  

The Early Years of The New Media Revolution  

If we go with the viewpoint that the New Media Revolution began in the 
early 1990s, then talk radio must be seen as one of the earliest òtremorsó 
to be felt.  

Talk radio took a traditional m ass media form ñradio ñand turned it into 
something participatory.  

While we wouldnõt consider talk radio to be part of the New Media that 
business people need to focus on for growth and profits, it is important 

to understand why itõs so popular.  

Why is it that a host like Rush Limbaugh has 25 million people a day 
listening to his radio show?  It's because compared to a regular radio 
show, it's participatory.  

People want their voices to be heard. And they want to hear from other 
people who think like them. Whether they agree or disagree with the 
host, they want the opportunity to call up and speak their mind.  

After the introduction of talk radio, the Internet entered the scene. As 
more and more people went online each year throughout the nineties, the 
New M edia started taking shape. The proliferation of broadband access 
made it possible for waves of change to move very quickly.  

And now with services like Twitter that allow you to send messages to the 
masses from your mobile phone, the mass media can no longe r silence 
the people. 

 

 
Today, the Revolution has irreversible momentum. Yet, not everyone 
likes what's happening.  

Whether itõs messages from òThe Hilló or messages from the 
boardroom, we the people no longer need to rely on controlled 

media (TV, radio) but rather we c an communicate whatõs 
going on right now  to anyone who follows us and wants to 
know òWhat weõre doingñright now.ó 
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The Gatekeepers and Guardians of The Status Quo  

The New Media tsunami is thundering through the marketplace, 
tr ansforming everything in its path. Now that you realize that the 

Revolution is about people, participation, and persuasion, itõs time to 
share an even more important secret.  

The secret is in the opportunity that entrepreneurs and small business 
owners hav e; an unprecedented growth opportunity like never before in 

history.  

Why is there such opportunity? Because the institutions and power 
structures of the past are still unwilling to flex and flow with the 

transformation taking place.   

The institutions that  dominated the Industrial Era are having their power 
to control and influence the masses erode right before their very eyes!  

 Corporations, government, and mass media may seem like giants, but 
like the slumbering giant who groggily awoke and tried to chas e Jack 

down the beanstalk, they also have many limitations ñnot the least of 
which is speed.  

As Jason Jennings and Lawrence Haughton stated in their book, Itõs Not 
the Big That Eat the SmalléIt's the Fast That Eat the Slow, the speed of 
innovation is the re al competitive advantage in today's marketplace. 

Speed is not exactly what institutions and the mass media are known 
for.  

Governmental Institutions  

By institutions, we mean big universities, state or federal 
government, and any other closed system. If you õve been to your 
stateõs Division of Motor Vehicles, tried to get a local building 
permit, or dealt with the IRS, you know what we're talking about.  

You're dealing with a system that doesnõt like to admit fallibility. A 
system where thereõs a long-standin g hierarchy which seeks to 

protect itself.  

Because of that, change (especially anything that appears to 
threaten existing hierarchies) is shunned as evil. Every possible 
effort is made to hide, minimize, or deride the truth of the 

transformational forces.  

Corporations  

Most corporations don't have a structure that allows for rapid 
adaptation.  Many corporations today still operate based on the 
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principles of the Industrial Revolution. They see employees as cogs 
in the machine, and consumers as a herd of unth inking animals 

ready to be sold as black and white solutions.  

Even Internet industries, which are supposed to be òcutting edgeó, 
reveal their thinking through their actions.  

Take broadband Internet access for example. Broadband 
infrastructure was built f or fast downloads, not for uploads. Even 
if you have cable or DSL, you can download quickly, but it takes 
much longer to upload files.  

Thanks to the mindset shaped by the mass media, mass 
marketing, and mass distribution, these corporations didnõt see 
people putting back in as much as they took out. They didnõt think 

about people participating.  

Newspapers and Network Television  

This is another group fighting the New Media Revolution. 
Readership and viewership are dropping precipitously.  

Every month there are stories in the mass media about how 
readership is declining. Newsrooms across the country have let go 
of a huge percentage of their workforce over the last decade.  

Why?  

Because people are tired of being told what to think with no option 
to participat e and share their two cents worth.  

The credibility and power of major newspapers are being eroded, 
and itõs the New Media thatõs chipping away at that.  

Sure there was the New York Times scandal with Jayson Blair, and 
a host of others that expose the falli bility of mass media in news 

reporting. But take a look at the more practical side of mass media 
related to business.  

For example, in every town that Craigslist ( www.craigslist.com ) 
enters, the local newspapers ( large and small) shudder in fear 
because they know their advertising and classifieds are going to 
plummet.  

Craigslist is instantly searchable, always up -to-date, and 
interactive. For both advertisers and prospective buyers, dead tree 
papers are inconvenie nt, expensive, and completely non -

participatory.  

http://www.craigslist.com/
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òI know now what youõre trying to do, 
and Iõm going to let them all knowñon 
Twitter!ó  

 

Go ahead and send a tweet 2 
@CoachDeb if you think  Neo 

was thinking about Twitter 
when he said that in Matrix.  

 

These guardians of the past may fight hard to protect the status quo, but 
in doing so, they're leaving a tremendous void in the marketplace ña void 
that fast -moving entrepreneurs and business owners will fill  and profit 
from, if they take action sooner rather than later.  

The Shakeout and The Current Opportunity for Fast -Acting 

Movers  

The shakeout between the fast and the slow has already begun. The slow 
will fail in their feeble attempts at preserving the old ways.  

It reminds me of Neo in The Matrix  at the end of part one, when Neo gets 
on the phone and says to those controlling and manipulating what 

people see:  

 

Ok, so Neo didnõt say 
òon Twitteró but I bet 

he was thinking it !  

 

Now with the New Media, 
ther e is an army of Neos ñ
hundreds of millions of 

change agents. They are 
passionate about 
participating in the 

marketplace conversation 
and transformation. And 

that strikes fear in the 
hearts of the entrenched institutions.  

What Does This Mean to You a nd Your Business?  

It means itõs no longer òbusiness as usual.ó It means you canõt market, 

sell, or manage the way you did even just three years ago.  

It also means you can give yourself a tremendous competitive advantage 
when you understand the New Media Marketpla ce. 

If youõre in business and youõre not already feeling these changes, you 
will soon enough. The New Media world of blogs, podcasts, social 

networks, wikis, and more are enabling participation and connection like 
never before in history.  If you want a he ad start on your competitors, it's 

something you must get involved with now .  
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Itõs not that you have to become a New Media expert. You donõt even need 
to blog, podcast, or tweet every day. What it does mean is that you need 

to be aware of the New Media Mar ketplace and keep track of it even if 
youõre not actively participating in it just yet.  

Otherwise you can count on this ñyou will be pummeled by the 
whitewater of the tsunami when it hits you.  

So, what makes the New Media Marketplace different? Is it reall y 
changing the way we do business from here on out?  

You be the judge. Letõs check out this brave new world togetheréshall 
we?
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NOTE 2 Reader:  Actually, in the spirit 
of transparency, my response was 

much stronger to John -Paul, sitting 
across from me (eating his bacon). But 
in the spirit of keeping this handbook 

rated PGé J   

 

Chapter 1  

Why Should You Care About Twitter?  

Who Cares about Twitter ?! 

I was e njoying a delicious breakfast in the VIP lounge of the presidential 
suite in Singapore  before  getting ready to start a long day presenting to 

an audience of 500 business owners and internet marketers eager to 
learn about marketing with new media.  

As I shove d the bacon aside, deciding  it wasnõt worth it, something on 
the news in the corner of the loun ge caught  my eye.  

It wa s the first time I hear d the  word òTwitteró on the news. It was 
described by the CNN journalist as òthe newest micro-blogging tool to hit 
the internet. ó She defined it as a place where teenagers were posting 

what they we re doing throughou t the day, from the cereal they were 
eating to the movies they were  watching.  

 

I thought  to 
myself, òHeck no!ó  

Feel free to replace YOUR 
first reaction here, and 

youõll understand exactly 
how I felt.   

As I reflect back on the  early morning of that  spring day, learning about 
Twitter from the mainstream, elite media while in a different country, I 

realized how news reporters really donõt get Twitter nor report Twitter in 
the way a business owner would.  

Elite media positioned Twitter  as if it wa s just another silly tool that 
teens were using to discuss banal things such as what they we re having 
for breakfast. They made it appear to be a waste of time.  
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òThatõs where I draw the line!ó  

I justified to my partner over breakfast in Singapore.  

òBlogs are fantastic. We know how much theyõve helped us get 
traffic to our website  and get more clients. Theyõre great for SEO 
and getting our message out q uickly, but Iõm NOT getting 
involved with this ôTwitterõ thingy! Thatõs just pushing it. Itõs just 
not something I could get into. Iõm TOO busy.ó 

  

But there was n o talk about how this tool could be r evolutionary in 
breaking news all over the world. No mention of how businesses could 

take advantage of the medium to get their message out to their clients 
directly on their cell phone s. No mention of how quickly information 

could be spread in the blink of  an eye through this new word -of-mouth 
communication channel.  

Nothing except the silliest reason they could describe to frame the tool as 
something trivial  in the minds of their viewers, in the hopes that òwe the 

people " wouldnõt figure out how to use it to report the real news of what 
was happening ñwith our governments or corporations.  

After all, as a business owner, CEO or executive, who has the time to 

waste talking about the bacon you just shoved aside, or that youõre 
getting butterflies in your stomac h before youõre about to go on stage? 
After all, thereõs no value in sharing things like that!  

Or IS there?  

At first, my justification for not joining  Twitter was that I was a c oach , 
there to teach my clients how to use adult channels of new media 

marketi ng.  

I didnõt want to waste my time or my clientõs time pointing out every little 
doo-dad  or cool tool that happened to be òfunó to play with for the 

moment, but not serve as a useful business communication tool.  

My partner and I had a rule as new media m arketing strategists. And 
that rule was that any òcool new tooló had to pass the òmarketing test.ó 
In other words, if the tool didnõt bring new traffic, lead to new clients, or 

generate new revenue, it was a mere  distraction a nd we didnõt bother 
wasting our clients õ valuable time by mentioning it.  

 

(Sound Familiar?)  
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This is stupid. I just signed up, but I donõt see ever using this. 
Iõve got better things to do.  
@name-withheld -to-protect -the -innocent  

 

Well, tha t was over a year ago. Since then Iõve personally investigated the 
tool further, instead of just taking the opinion of some stuffy journalist 

who fears communication tools like Twitt er, another form of blogging 
they originally tried to ignore, hoping it would go away . Iõve not only 

joined Twitter, participated and become a daily *òTweeter,ó but Iõve 
subsequently become a *òTwitAholic.ó  

 

HEY! Donõt laugh! Before the end of this book, if you donõt get hooked on 
Twitter, you can laugh all you want.  

WORD OF CAUTION: Be careful before you laugh at those using Twitter. 
Be even more careful what you say about not liking Twitter. And be extra 
careful about what you TWEET about your 1 st impre ssions about Twitter.  

Because after all, all tweets become permanent records  on the w eb that 
can not be deleted. Dozens of internet marketers have already regretted 

blasting Twitter when they first joined. In fact, the majority of internet 
marketerõs first tw eets are usually something like:  

I wound up becoming an early adopter. At first, I didnõt use it that  much. 
I just joined to grab my name and lock it up.  

I would encourage you to at least lock up your name (if itõs not gone 
already) as soon as youõre finished reading this chapter, even if youõre 
still on the fence about it.  

NOTE : Glossary of Tribal terms from Tweeters ñ
aka: Twitter users ñare found in this book, 
however for the mos t current version of all the 
new media and Twitter -related terms, visit the 
online Twitter Glossary where the òTwitterverseó 
continues to contribute new words being invented 
every day.  

http ://twitterhandbook.com/blog/category/gloss
ary   

 

http://twitterhandbook.com/blog/category/glossary
http://twitterhandbook.com/blog/category/glossary
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Twitter Tip:  Register your Twitter name 
without the use of spaces or underscores . 

Many reasons why but the main reason is 
that  underscores are a dead give away that 
youõre a late adopter. (Itõs also an extreme 
pain in the buttocks to get to the underscore 
when youõre tweeting from an iPhone with no 
copy/paste feature.)  

 

 

      

                                                                                                                                                                               

Coach Deb  

  

Iõve been on 
Twitter for 

365+ days at the time of this writing, but have only actively used it for 

the past three to five months. I donõt want anyone to feel late to the game 
because you  can s till be an early adopter if you  join Twitter tod ay.  (And 
when I say òtodayó I actually mean todayéthe day Iõm writing this 
handbook.)  

Remember:  Twitter is not the ONLY social media tool. Itõs just one of the 
HOTTEST places to be right now  and where the brightest minds are 

hanging out. Itõs kind of like THE party to be at.  

Twitter is only the beginning. Twitter started the social media revolution 
(some would say  frenzy). But it wonõt be the last.  

In fact, as I write this, there are developers working on an open source 
API that will be similar to Twitter , but the code will be available to ALL.  

Weõll keep our subscribers updated on all the  new social media tool s 
coming out  via the blog @ http://TwitterHandbook.com   

Subscribers will receive bonus audios and repor ts to supplement what 
could not fit in this book, or what the editors deleted.  

Join the *Twibe. Enjoy the journey. Welcome to the Twitterverse.  

---  
* Twibe = your first lesson in deciphering Twitter -speak.  

Twibe = Twitter Tribe  

Laugh now. But by the end o f this book, youõll be tweeting new words 
you create, as your brain starts thinking innovatively, and creatively.  

Are you ready?

http://twitterhandbook.com/
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Chapter 2  

What the Heck is Twitter?  

How Do You Define Twitter ? 

Aye, there is the rub. Trying to define Twitter is like try in g to define a 
shifting cultural  trend. Itõs constantly morphing, changing, and adapting 

to YOU , the Twitter user , to be whatever YOU want it to be.  

Originally Evan Williams, Twitterõs founder, created it as a basic site to 
answer one simple  question:   

 

But it turned into SO much more than that.  

The beauty of Twitter is that you do NOT have to answer that question 
every time you tweet.  

In fact, itõs better if you donõt.  

Be creative. Use Twitter as YOU see fit, and how it works for YOUR  
needs. Weõll focus m ore on this in a future chapter.  

For now, letõs keep it simple for the Twitter newbie just hearing about 
Twitter and feeling much like I did on an early spring morning in 
Singapore.  

We want to turn you on to the power that is Twitter.  
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What are YOU doing?  

 

 

Keep your min d open, and 
your brain thinking 

creatively.  

Allow your heart to guide 
you to new ideas that have  
yet to be thought of .  

Be the trend setter. Create 
something new with the 
tool that is Twitter.  
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What IS Twitter?  

That is the question of the day, isnõt it? 
 

Youõve been hearing all this chatter about Twitter, perhaps youõve even 
signed up, but then youõre asking, òNow what?!ó Right?! LOL (Cõmon! 
Admi t it! Even if  youõre a Twitterati by now, at one poin t, we all asked 

that question ñright?)  

When Coach Deb started actively tweeting (thatõs what they call it when 
you post on Twitter) she start ed describing Twitter by saying:   

 

After laughs from a n on-tweetinõ partner, she asked her followers (AKA 
friends/fans)  what they thought Twitter was through a post on the 
TwitterHandbook.com blog.  
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Please share your answer  in the comments below in 140 
characters (give or take) for possible inclusion in the 1st published 

book o n Twitter: Twitter Hand book .  

The blog post was as simple as that. No long -winded, detailed stories 
about what twitter is coming from some expert guru from on high. 

Instead, it was left òopen-endedó with a question for all readers to 
answer.  

(HINT: This is a KILLER coaching tip Iõm giving you if you want to drive 
more traffic and conversations to your blog. Donõt try to put everything in 

your own post. Let your readers be the expert. Give them the credit to 
offer insight and brilliance to the post.)  

The following is what came back as replies within seconds of asking this 
question on Twitter.  

First, weõll share the screen shot of the search feature thatõs now part of 
Twitter. Then weõll show you how it looks in the  replies tab.  

TWITTER TIP:   The tool to use to keep track of who is talking @ 
you  whether they use the @ symbol in front of your name, or use it 

anywhere in the tweet (which you wonõt see in your replies tab) is 
formerly known as Summize.com (very short an d easy to say and 

tweet). But now that Summize.com was bought out by Twitter, the 
long -winded link tool is  now called Search.Twitter.com.   

http://Search.Twitter.com  is where you can search for your 
username or you r company name and see whatõs being said to you 

or about you on Twitter.  

Youõll still hear some people call this search tool òSummizeó for a 
number of reasons ð for one, itõs much shorter.  

If you use http://Twummize.co m itõll bring you to a site thatõll give 
you a side by side look of your twitter stream on the left, and the 
search tool on your right. Very cool. If you havenõt used it yet, go 
check it out now.  

http://twitterhandbook.com/
http://search.twitter.com/
http://twummize.com/
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Hereõs what you see when you go to Search.Twitter.com : 

 

You see the search box, and all the trending topics the majority of 
tweeters are tweeting about right now. (Another useful strategy to use.)  

Simply  enter the search term you want to track in the white box . In this 

case it is òCoachDebó since we want to see  all the people who replied to 
@CoachDeb to answer her question, òWhat is Twitter?ó  

Next screen that pops up will show you all the people who are talking TO 
you or ABOUT you.   

NOTE: Keep in mind, just like with blogging, youõll see the original tweet 
(in this case in the form of a question ) at the bottom, and the most 
CURRENT Tweet on top. So if you want to òfollow the conversationó youõll 

want to read from bottom to top to read them in order.)  

What is Twitter? The Twitterverse responds:  
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